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Sport, Culture & Media 2003-12-01

examining the ways in which media sport has insinuated itself into contemporary everyday life this book traces the rise of the sports media and the economic and political
influences on and implications of the media sports cultural complex

Social Media In Sport: Theory And Practice 2021-07-26

this book enables students to grasp the holistic enterprise of social media as it pertains to social legal marketing and management issues the book also helps students better
understand the research process in social media scholarship and make connections with academic research and applied practice in sport studies
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Routledge Handbook of Sport and New Media 2014-01-10

new media technologies have become a central part of the sports media landscape sports fans use new media to watch games discuss sports transactions form fan based communities
and secure minutiae about their favorite players and teams never before have fans known so much about athletes whether that happens via twitter feeds fan sites or blogs and
never before have the lines between producer consumer enactor fan and athlete been more blurred the internet has made virtually everything available for sports media
consumption it has also made understanding sports media substantially more complex the routledge handbook of sport and new media is the most comprehensive and in depth
study of the impact of new media in sport ever to be published adopting a broad interdisciplinary approach the book explores new media in sport as a cultural social commercial
economic and technological phenomenon examining the profound impact of digital technologies on that the way that sport is produced consumed and understood there is no aspect
of social life or commercial activity in general that is not being radically influenced by the rise of new media forms and by offering a state of the field survey of work in this area
the routledge handbook of sport and new media is important reading for any advanced student researcher or practitioner with an interest in sports studies media studies or
communication studies



Global Media Sport 2011-12-01

this book is available as open access through the bloomsbury open access programme and is available on bloomsburycollections com how has globalization impacted on sports media
what are the economic ramifications and what is the future of sports media in order to answer these questions this book investigates the constituents dimensions and implications
of the flows of media sport from the global west to the global east and in the reverse direction at an historical moment when the relative stability of the western media sport order
is under challenge it analyses a range of key structures practices and issues whose ramifications extend far beyond the fields of play and national contexts in which sport events
take place the book will appraise and analyse the state of sports television rise of new sports media emergence of hybrid sport cultural forms eruption of sport related political
controversies scandals and power struggles mutations of forms of global sport fandom and projections of the future of global media sport in bringing together the latest research
from across a number of disciplines this book offers an exciting contribution to the emerging field of global sports media

Sport Beyond Television 2012-04-27

television is no longer the only screen delivering footage and news to people about sport computers the internet mobile and other digital media are increasingly important
technologies in the production and consumption of sports media sport beyond television analyzes the changes that have given rise to this situation combining theoretical insights
with original evidence collected through extensive research and interviews with people working in the media and sport industries it locates sports media as a pivotal component
in online content economies and cultures and counteracts the scant scholarly attention to sports media when compared to music film and publishing in convergent media cultures
an expanding array of popular sports media industry user club athlete and fan produced is now available and accessible in networked digital communications environments this
change is confounding the thinking of major sports organizations that have lived off the generous revenue flowing from exclusive broadcast contracts with free to air and
subscription television networks for the last five decades these developments are creating commercial and policy confusion particularly as sports audiences and the advertising
market fragment in line with the proliferation of niche channels and sources of digital sports media chapters in this title examine the shift from broadcast to online sports media
markets the impact of social networking platforms like twitter and facebook evolving user and fan practices the changing character of sports journalism and the rise of sports
computer gaming each chapter traces the socio cultural implications of trends and trajectories in media sport

Sport Media Vectors: Digitization, Expanding Audiences, and the Globalization of Live Sport 2021-05-12

in sport media vectors digitization expanding audiences and the globalization of live sport leading scholars from five continents explore the socio cultural and political aspects of
sport media vectors the book covers a complementary range of topics esports livestreaming traditional linear broadcasting gender sexual orientation and masculinities in sport



media global comparisons media and technological implications of sport and audience study the book plays an important role in understanding the globalization of live sport from
the sport media point of view which has not been widely investigated however due to recent demand by fans to consume and engage with live sport and the concomitant
growth of digital platforms supplying fans with access and enhancing their consumption experience it is gaining importance and attention in the field consequently a common
thread is a focus on the intersection between scholarly work and its convergence with and practical relevance for industry practice

Digital Media Sport 2013-09-05

live broadband streaming of the 2008 beijing olympics accounted for 2 200 of the estimated 3 600 total hours shown by the american nbc universal networks at the 2012 london
olympics unprecedented multi platforming embraced online mobile devices game consoles and broadcast television with the bbc providing 2 500 hours of live coverage including
every competitive event much in high definition and some in 3d the bbc also had 12 million requests for video on mobile phones and 9 2 million browsers on its mobile olympics
website and app this pattern will only intensify at future sport mega events like the 2014 fifa world cup and 2016 summer olympics both of which will take place in brazil
increasingly when people talk of the screen that delivers footage of their favorite professional sport they are describing desktop laptop and tablet computer screens as well as
television and mobile handsets digital media sport analyzes the intersecting issues of technological change market power and cultural practices that shape the contemporary global
sports media landscape the complexity of these related issues demands an interdisciplinary approach that is adopted here in a series of thematically organized essays by
international scholars working in media studies internet studies sociology cultural studies and sport studies

Sport, Media and Society 2009-09-01

sport is an integral component of today s media from prime time television to interactive websites this book is a theoretical and methodological guide to analysing sport in its
diverse mediated forms students of media sport are taken through techniques of analysis for film tv newspapers magazines advertisements spaces such as stadia and museums and
the internet the ambiguous and shifting cultural politics of sport are explored through original researched case studies drawn from across the uk usa and beyond the book
encourages students to engage critically with their own experience of media sport and to develop an independent approach to analysis as such it will be an essential purchase for
all students of media and sports studies students

Sport, Media and Mega-Events 2017-03-27

bringing together many of the most influential scholars in sport and media studies this book examines the diverse ways that media influences our understanding of the world s
most important sport events dubbed sports mega events it sheds new light on how these events have been changed by the media and have in turn adapted to media to further



their brand s cultural influence focusing on the central concept of mediatization the permeation of media into all spheres of contemporary life the book presents original case
studies of major events including the olympics fifa rugby and cricket world cups tour de france super bowl world series monaco grand prix wimbledon and many more written
from a truly international perspective this is a seminal work in sport and media studies that reveals the growing political economic and cultural influences of sport mega events in
contemporary society sport media and mega events is an essential text for any course on the sociology of sport event management sport marketing or featuring a cultural
communication or media studies approach to sport

Power Play 2009-05-21

the fully revised and updated version of this classic text examines the link between three key obsessions of the 21st century the media sport and popular culture gathering new
material from around the 2007 rugby world cup the beijing olympics and the rise of new sports stars such as boxing s amir khan and cycling s victoria pendleton the authors
explore a wide range of sports as well as issues including nationalism gender race political economy and the changing patterns of media sport consumption for those interested in
media and sport the second edition combines new and original material with an overview of the developing field of media sport and examines the way in which the media has
increasingly come to dominate how sport is played organized and thought about in society it traces the historical evolution of the relationship between sport and the media and
examines the complex business relationships that have grown up around television sponsors and sport covers the following topics the history of media in sport television sport and
sponsorship why sport matters to television sports stars sports journalism fans and the audience sport in the digital media economy

Sport, Culture, and the Media 1999

this book is about the conjunction of two of the most powerful cultural forces of our times sport and media it examines the ways in which media sport has insinuated itself into
contemporary everyday life and how sport and media have made themselves mutually indispensable as well as for whole societies of people unavoidable the book is divided into
two parts the first making media sport traces the rise of the sports media and the ways in which broadcast and print sports texts are produced the values and practices of those who
produce them including sports journalists and the economic and political influences on and implications of the media sports cultural complex in the second part unmaking the
media sports text there is a concentration on different media forms television still photography news reporting film live commentary creative sports writing and new media
sports technologies in linking how media sport is produced with what it produces this lively introduction to sport and the media helps us to understand the cultural power and
influence of the sports image and the sports page



The Digital World of Sport 2020-09-28

this book is about how new media and in particular digital and social media has changed the world of sports forever the way fans receive information communicate and form
communities now predominantly lives online but perhaps even more significant is the evolution of the sports media industry where digital media has impacted the broader
media industry stimulated new media organisations changed old media organisations and altered old conventions of journalism in equal measure drawing on the expertise of
academics scholars experts and professionals at the forefront of the sports media and journalism fields the book suggests that new media has turned the sports industry on its head
with profound implications both exciting and disturbing

Sport and Mediatization 2019-11-05

contemporary society is highly media saturated and no sector more so than sport drawing on case studies from the tour de france to fitness apps this book introduces the concept of
mediatization and examines how media historically and currently are significant drivers for social and cultural change in sport utilizing different analytical approaches case studies
illustrate how so called legacy media have historically been involved in the establishment of the institution of sport and have persistently been heavily involved in structural
changes in the same domain however digital media currently add significantly to the development of a more complex picture of globalized interdependencies and still growing
media presence in all aspects of the everyday lives of both sporting organizations athletes and audiences fans the book seeks to eschew media centrism acknowledging that changes
are not only driven by media but also related to other macro social forces of change such as globalization commercialization and individualization offering a new analytical
framework sport and mediatization enables students and scholars in the transdisciplinary field of media and sports studies to analyze and understand the influence of media in a
much more complex environment

Sport and the Media 2015-06-12

successful media relations and a sound communication strategy are essential for all sport organizations any successful manager working in sport must have a clear understanding of
how the media works as well as the practical skills to manage the communication process now in a fully revised and updated second edition sport and the media managing the
nexus is still the only textbook to combine in depth analysis of the rapidly developing sport media industry with a clear and straightforward guide to practical sport media
management skills the book explains the commercial relationships that exist between key media and sport organisations and how to apply a range of tools and strategies to promote
the achievements of sport organisations this updated edition includes a wider range of international examples and cases as well as four completely new chapters covering new and
social media managing the media at major sports events the work of the sports journalist and the role of the sport media manager the book s online resources have also been



updated with new lecture slides and teaching notes providing a complete package for instructors sport and the media is an essential textbook for any degree level course on sport
and the media sport media management or sport communication and invaluable reading for any sport media or sport management practitioner looking to improve their
professional skills

Social Media in Sport Marketing 2017-01-08

from the preface not surprisingly companies of all sizes are using social media as part of their marketing and public relations efforts the growth of the social media phenomenon
and constant advances in technology obviously create unique and powerful opportunities for those able to capitalize on them the question is how best to do so social media in sport
marketing has been created to help answer this question as it pertains to sport organizations written from the perspective of sport professionals this brief but thorough text
explores the concepts tools and issues surrounding social media and marketing with reader friendly examples and applications specifically from the world of sports the authors
connect industry specific content with current trends in social media and provide readers with a balance between theory and experience instructors and students can use the book
as a primary resource for teaching and learning about traditional sport marketing public relations principles as they relate to social media instructors will appreciate the inclusion of
case studies which can be used to generate discussions students will benefit from the numerous examples the book can also serve as a guidebook for those who want to put ideas
into action immediately the experienced author team includes a sport marketing professor as well as practitioners involved in social media project management and development

Sports Media, Marketing, and Management: Breakthroughs in Research and Practice 2018-03-02

the application of marketing and management concepts to sports products and services is vital to the success of the industry when appealing to the target audience of an event it is
essential to construct a strong marketing plan by utilizing emergent technologies and strategies sports media marketing and management breakthroughs in research and practice is
a comprehensive reference source for the latest scholarly material on the effectiveness of current methodologies and theories in an effort to improve promotional activities
management and the organization of all aspects of the sports industry highlighting a range of pertinent topics such as brand management social media and sports tourism
marketing this publication is ideally designed for students researchers academicians professionals and practitioners as well as scientists and executive managers interested in the
marketing strategies of sporting media and events
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Sports Journalism 2006-06-15

boyle s study is essential reading for all students teachers and researchers of sports journalism journalism very clear and accessible addressing key and complex issues in a plain and
clearcut way alan tomlinson university of brighton across all media print broadcast as well as online sports journalism has come to occupy an increasingly visible space this book
looks at the institutional cultural and economic environment and provides an invaluable overview of contemporary sports journalism across all media forms the book situates sports
journalism within the broader historical economic technological and cultural contexts examines the commercialisation of sport and the impact this is having on sports journalism
looks at the relationship between pr and journalism considers the gendered nature of the industry and the impact of digital technology on professional practice

Media Sport Stars 2005-07-08

media sport stars considers how masculinity and male identity are represented through images of sport and sport stars from the pre radio era to today s specialist tv channels
newspaper supplements and websites whannel traces the growing cultural importance of sport and sportmen showing how the very practices of sport are still bound up with the
production of masculinities through a series of case studies of british and american sportsmen whannel traces the emergence of of the sporting hero and star and considers the
ways in which the lives of sport stars are narrated through the media focusing on figures like muhammad ali and david beckham whose fame has spread well beyond the world
of sport he shows how growing media coverage has helped produced a sporting system and examines how modern celebrity addresses the issues of race and nation performance
and identity morality and violence from babe ruth to mike tyson media sport stars demonstrates that in an era in which both morality and masculinity are percieved to be in crisis
sport holds a central place in contemporary culture and sport stars become the focal point for discourses of masculinity and morality

Handbook of Sports and Media 2006

this distinctive handbook covers the breadth of sports and media scholarship one of the up and coming topics bridging media entertainment sports management and popular
culture organized into historical institutional spectator and critical studies perspectives this volume brings together the work of many researchers into one quintessential volume
defining the full scope of the subject area editors arthur raney and jennings bryant have recruited contributors from around the world to identify and synthesize the research
representing numerous facets of the sports media relationship as a unique collection on a very timely topic the volume offers chapters examining the development of sports media
production coverage and economics of sports media sports media audiences sports promotion and race and gender issues in sports and media unique in its orientation and breadth
the handbook of sports and media is destined to play a major role in the future development of this fast growing area of study it is a must have work for scholars researchers and
graduate students working in media entertainment media psychology mass media mass communication sports marketing and management popular communication popular



culture and cultural studies

Insights on Reporting Sports in the Digital Age 2021-07-19

this first book in the journalism insights series examines the major practical and ethical challenges confronting contemporary sports journalists which have emerged from or been
exacerbated by the use of digital and social media combining both quantitative and qualitative research and contributions from industry experts in sports reporting across europe
america and australia the collection offers a valuable look at the digital sports reporting industry today issues discussed in the text include the ethical questions created by social
media abuse received by sports journalists the impact of social media on narratives about gender and race and the silencing of journalists over the issue of trans athletes as well as
the impact on traditional aspects of sports journalism such as the match report the book features first hand accounts from leading sports reporters and scholars about how these
changes have affected the industry and sets out what best practice looks like in this field today this book will be a useful resource for scholars and students working in the fields of
journalism media sports and communication as well as for current sports journalism practitioners interested in the future of a changing industry

Sports Media History 2020-10-27

this research collection explores the ongoing interaction between sports media and society throughout important periods in history from the nineteenth century to the present
day it examines both historical moments and broader trends in sports with an emphasis on the media s role encompassing a variety of research approaches and perspectives the
book looks at the individuals mass media outlets and communication technologies that have affected societies on a global scale including print photography broadcast radio and
television internet based media and public relations marketing it presents fascinating new case studies covering topics as diverse as sports journalism and the third reich argentina
at the mexico world cup post 9 11 sports reporting martina navratilova and women s tennis the growth of fantasy sport and the significance of joe louis and jackie robinson in the
history of us sports reporting this is essential reading for any researcher student or media professional with an interest in the relationships between sports culture and society or in
the history of media culture or technology

The Economics of Sport and the Media 2006

the relationship between sport and the media raises numerous issues and problems this book outlines the current major policy concerns relating to the commercialization of sports
broadcasting rights what is the impact of marketing arrangements between content owners and media companies a combination of joint selling with exclusivity on fans big city
and small city clubs tv markets and finally on consumer welfare do consumers in europe and the usa receive good value for the fees they pay to broadcasters and does the way
programs are delivered to the viewers free to air pay tv or pay per view have a positive or negative influence on the deal consumers receive these are some of the central issues



discussed within this book by the international team of contributors providing a comprehensive view on the relations between the sports media rights market the sports market
and the different partakers in the process club leagues events organisers tv operators intellectual property owners this book will be of great interest to academics and sports
economists alike with its clear and simple presentation the economics of sport and the media will also be accessible to sport federations leagues clubs and policy makers at
governmental and non governmental agencies

Routledge Handbook of Sport Communication 2017-07-05

the routledge handbook of sport communication is the only book to offer a fully comprehensive and in depth survey of the contemporary discipline of sport communication it
explores communication within through and for sport in all its theoretical conceptual cultural behavioral practical and managerial aspects tracing the contours of this expansive
transdisciplinary and international discipline and demonstrating that there are few aspects of contemporary sport that don t rely on effective communications including
contributions from leading sport media and communications scholars and professionals from around the world the book examines emerging new and social media traditional print
broadcast and screen media sociological themes in communication in sport and management issues at every level from the interpersonal to communication within and between
sport organisations and global institutions taking stock of current research new ideas and key issues this book is an essential reference for any advanced student researcher or
practitioner with an interest in sport communication sport business sport management sport marketing communication theory journalism or media studies

Sport 2.0 2017-02-17

ramifications of the convergence of sports and digital technology from athlete and spectator experience to the role of media innovation at the olympics digital technology is
changing everything about modern sports athletes and coaches rely on digital data to monitor and enhance performance officials use tracking systems to augment their judgment
in what is an increasingly superhuman field of play spectators tune in to live sports through social media or even through virtual reality audiences now act as citizen journalists
whose collective shared data expands the places in which we consume sports news in sport 2 0 andy miah examines the convergence of sports and digital cultures examining not
only how it affects our participation in sport but also how it changes our experience of life online this convergence redefines how we think of about our bodies the social function
of sports and the kinds of people who are playing miah describes a world in which the rise of competitive computer game playing e sports challenges and invigorates the social
mandate miah also looks at the olympic games as an exemplar of digital innovation in sports and offers a detailed look at the social media footprint of the 2012 london games
discussing how organizers sponsors media and activists responded to the world s largest media event in the end miah does not argue that physical activity will cease to be central
to sports or that digital corporeality will replace the nondigital version rather he provides a road map for how sports will become mixed reality experiences and abandon the
duality of physical and digital



Routledge Handbook of Sports Journalism 2020-11-17

the routledge handbook of sports journalism is a comprehensive and in depth survey of the fast moving and multifaceted world of sports journalism encompassing historical and
contemporary analysis and case studies exploring best practice as well as cutting edge themes and issues the book also represents an impassioned defence of the skill and art of the
trained journalist in an era of unmediated digital commentary with contributions from leading sports media scholars and practising journalists the book examines journalism across
print broadcast and digital media exploring the everyday reality of working as a contemporary reporter editor or sub editor it considers the organisations that shape output from
pr departments to press agencies as well as the socio political themes that influence both content and process such as identity race and gender the book also includes interviews
with and biographies of well known journalists as well as case studies looking at the way that some of the biggest names in world sport from lance armstrong to caster semenya
have been reported this is essential reading for all students researchers and professionals working in sports journalism sports broadcasting sports marketing and management or the
sociology or history of sport

Sports Journalism 2013-10-22

the sports journalist of today needs to be well equipped for the digital age from the challenges of minute by minute reporting to the demands of writing for online outlets
blogging and podcasting sports journalism is now fully immersed in new and social media sports journalism a practical guide will give you the skills you need to navigate these
new platforms whilst also teaching you the basics of interviewing reporting feature writing for print and commentary for radio and television this new edition now includes
new examples demonstrating the use of social media in sports journalism a new chapter on the current professional working practice of sports journalism covering the skills
required of agency and freelance journalists today a new chapter on sports public relations expanded coverage of radio and television sports journalism with more emphasis on
commentary and multi platform working quotes from working journalists offering valuable insights into the industry this book is a complete guide to the practice of sports
journalism across all platforms print online radio television and social media sites

Sport, Racism and Social Media 2017-07-14

racist abuse may at one time have been hurled across the sports stadium or scrawled on a wall but in today s social media world it can be published to millions from almost
anywhere in an instant sport racism and social media provides the first significant academic account of how social media is shaping the nature of racisms in sport among the
questions it addresses are how and why is racism being expressed across different social media platforms and sporting contexts to what extent is social media providing new
platforms for traditional prejudices or actually creating new forms of racism how can campaigners authorities and individuals best challenge and counter these forms of racism



combining analysis of social media content with in depth interviews with athletes fans campaigners and officials and including extensive case studies of soccer boxing the nhl the
nba and cricket the book provides important new insights on a familiar but ever changing story it is essential reading for any student researcher media professional administrator
or policy maker with an interest in sport new media or the issue of racism in wider society

Gender, Media, Sport 2017-10-02

despite the position that sport occupies at the centre of public attention and despite the billions of consumers and immense coverage which it attracts from around the globe it
seems that the media prioritise coverage of only a very small fraction of sporting events and a few prominent athletes it goes without saying that sport in the media is dominated
by men they are a large majority among athletes consumers journalists and producers this book will shed new light on the long discussed question of gendered sporting coverage
in an era when the olympics can be dubbed the women s games some of the contributions present new perspectives such as the relationship between media and sport in poland
media presentations of men and women in gender adequate and inadequate sports competition between women and men participating in the same events the presentation of
celebrities and the framing of doping within the context of gender relations furthermore the book focuses not only on athletes sports and events but also on consumers such as
hooligans and their brand of masculinity and on journalists such as mike penner who attempted to transgress gender boundaries this book was originally published as a special
issue of sport in society

Sports Media 2005

emphasizing the skills required to be successful in sports journalism this text offers descriptions into the role of the sports reporter s function as well as offering historical and
background information into the evolution of the sports industry

Critical Readings: Sport, Culture And The Media 2003-12-01

critical readings sport culture and the media contains a broad range of essays on the relationships between sport culture and the media featuring a mixture of classic works and
recent texts the reader provides students lecturers and researchers with an essential core of readings on the topic the readings examine media and sport in europe north and south
america australia asia and africa and explore topics such as sport as entertainment the role of mass communications the manufacture of sports news for the daily press the televised
sports manhood formula women sport and globalization sport on the information superhighway advertising sportswear to black audiences mega events and media culture sport
and the olympics designed to complement the key textbook in the area sport culture and media this collection of critical readings can also be used independently ideally in
undergraduate and postgraduate studies in culture and media sociology sport and leisure studies communication race ethnicity and gender essays by john amis david l andrews



ketra l armstrong frank b ashley joan chandler george b cunningham michele dunbar laurel davis john goldlust darnell hunt kyle w kusz james f larson geoffrey lawrence mark d
lowes david mcgimpsey jim mckay miquel de moragas sp michael a messner toby miller robert e rinehart nancy k rivenburgh david rowe maurice roche michael sagas michael
silk trevor slack deborah stevenson brian stoddart lawrence a wenner brian j wrigley

Gender, Media, Sport 2017-10-02

despite the position that sport occupies at the centre of public attention and despite the billions of consumers and immense coverage which it attracts from around the globe it
seems that the media prioritise coverage of only a very small fraction of sporting events and a few prominent athletes it goes without saying that sport in the media is dominated
by men they are a large majority among athletes consumers journalists and producers this book will shed new light on the long discussed question of gendered sporting coverage
in an era when the olympics can be dubbed the women s games some of the contributions present new perspectives such as the relationship between media and sport in poland
media presentations of men and women in gender adequate and inadequate sports competition between women and men participating in the same events the presentation of
celebrities and the framing of doping within the context of gender relations furthermore the book focuses not only on athletes sports and events but also on consumers such as
hooligans and their brand of masculinity and on journalists such as mike penner who attempted to transgress gender boundaries this book was originally published as a special
issue of sport in society

Digital Media Sport 2013-09-05

live broadband streaming of the 2008 beijing olympics accounted for 2 200 of the estimated 3 600 total hours shown by the american nbc universal networks at the 2012 london
olympics unprecedented multi platforming embraced online mobile devices game consoles and broadcast television with the bbc providing 2 500 hours of live coverage including
every competitive event much in high definition and some in 3d the bbc also had 12 million requests for video on mobile phones and 9 2 million browsers on its mobile olympics
website and app this pattern will only intensify at future sport mega events like the 2014 fifa world cup and 2016 summer olympics both of which will take place in brazil
increasingly when people talk of the screen that delivers footage of their favorite professional sport they are describing desktop laptop and tablet computer screens as well as
television and mobile handsets digital media sport analyzes the intersecting issues of technological change market power and cultural practices that shape the contemporary global
sports media landscape the complexity of these related issues demands an interdisciplinary approach that is adopted here in a series of thematically organized essays by
international scholars working in media studies internet studies sociology cultural studies and sport studies



Sport, Media, Culture 2012-12-06

an examination of the central features of the sport media phenomenon focusing on europe and the usa the book analyses such issues as new media technology gender ethnicity
and local dimensions of collective identity women in american basketball advertising and cult football radio in scotland

The Power of Sports 2019-04-23

a provocative must read investigation that both appreciates the importance of and punctures the hype around big time contemporary american athletics in an increasingly secular
fragmented and distracted culture nothing brings americans together quite like sports on sundays in september more families worship at the altar of the nfl than at any church
this appeal which cuts across all demographic and ideological lines makes sports perhaps the last unifying mass ritual of our era with huge numbers of people all focused on the
same thing at the same moment that timeless live quality impervious to dvr evoking ancient religious rites makes sports very powerful and very lucrative and the media
spectacle around them is only getting bigger brighter and noisier from hot take journalism formats to the creeping infestation of advertising to social media celebrity schemes
more importantly sports are sold as an oasis of community to a nation deeply divided they are escapist apolitical the only tie that binds in fact precisely because they appear
allegedly above politics sports are able to smuggle potent messages about inequality patriotism labor and race to massive audiences and as the wider culture works through shifting
gender roles and masculine power those anxieties are also found in the experiences of female sports journalists athletes and fans and through the coverage of violence by and
against male bodies sports rather than being the one thing everyone can agree on perfectly encapsulate the roiling tensions of modern american life michael serazio maps and
critiques the cultural production of today s lucrative ubiquitous sports landscape through dozens of in depth interviews with leaders in sports media and journalism as well as in
the business and marketing of sports the power of sports goes behind the scenes and tells a story of technological disruption commercial greed economic disparity military
hawkishness and ideals of manhood in the end despite what our myths of escapism suggest serazio holds up a mirror to sports and reveals the lived realities of the nation staring
back at us

Sports Media 2012-07-26

emphasizing the skills required to be successful in sports journalism this text offers descriptions into the role of the sports reporter s function as well as offering historical and
background information into the evolution of the sports industry



Media Relations in Sport 2020

in recent years the model of sport media communication has changed drastically and it continues to evolve seemingly daily the bywords of media communication are
interconnectivity interactivity and mobility the fourth edition of media relations in sport provides readers information on the current trends and emerging areas in the file of
sport communication from technology to social media to how the global outreach of sports has affected the sports media profession any student interested in a career in sports
media has to know certain essentials how to interview how to effectively create and distribute content and how to deal with communication problems that will invariably arise
back cover

Live Sports Media 2022-01-27

in live sports media the what how and why of sports broadcasting dennis deninger provides an all encompassing view of the sports television industry from his own perspective
as an emmy award winning producer at espn at a time of seismic shifts in the industry technological advances and the proliferation of sports content across multiple media
platforms have increased accessibility to sports events of all kinds across the world shifts in viewing habits and audience preferences are changing the dynamic of sports media and
the sports industry as a whole the result more power for some sectors and diminished power for many others to which professionals in the field need to rapidly adapt this second
edition has been substantially updated to explore the impact of covid 19 disruptions on sports and the growth of women s sports broadcasting and evolving sports as well as political
statements made in sports black lives matter and taking a knee it illustrates the origins impact reach economics production and presentation of sports on video media including but
not limited to television it takes the reader behind the scenes to describe the forces and processes that have shaped and continue to change sports content its delivery and how it
connects with fans dennis deninger draws from his experiences as an expert in the industry to expose how the choices and decisions that are now being made affect the
programming content storytelling production advertising and delivery of the sports broadcasting that we will see next season and how it will evolve in the years to come this
practical entertaining book provides insights into sports broadcasting that sports management media and journalism students and learning practitioners will not find anywhere else

Changing Sports Journalism Practice in the Age of Digital Media 2020-06-09

as the funding of journalism moves centre stage as a driver in shaping the new trajectories of journalism in the digital age this book focuses on how those working in sports
journalism have had to adapt and re invent themselves running through this international collection are key themes related to sports journalism in the digital environment these
include aspects of disruption to established norms of journalistic practice institutional allegiance the authority and primary definer role of journalism and the career structure and
development for journalists writing about sport the book draws on empirically led research that mixes qualitative and quantitative approaches and seeks to better understand and



position what is going on across contemporary sports journalism in so doing this collection identifies change but also areas of continuity as well as new opportunities for journalists
this book was originally published as a special issue of digital journalism
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